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When to test content?The thing with content testing your product is that you need to perform it in a manner that induces testers to have the right context, so they approach your content the same as in a real-life scenario. You can’t just ask users what they think about a menu label and expect the answers to be relevant without showing the context of where that label will be placed and what information can be found under it. However, needing sufficient context doesn’t mean it should be a finished product yet either. You want to leave yourself a chance to improve and implement changes based on the insights from your content test.That’s why we recommend performing several rounds of content testing during the design and development process. content testing1.) Early stage: You can start at the early stages and use content testing to get a general overview of users’ expectations and the types of content you’re going to need. 2.) Prototype stage: Then, as you start creating a prototype, conduct concept testing to validate previous ideas and hypotheses. With this approach, you’ll still have time to make changes and improve your content without having to spend a lot of time and money on it.3.) Before product launch: Before your product launches is a great time to conduct a final round of content testing to make sure all your content is perceived by users as it’s intended. 4.) After updates: Don’t forget to test your content after any significant updates or changes.Ways to test contentThere are several different criteria that you can evaluate through content testing. Let’s dive a bit deeper into their specifics and see what you can test your content for:UsabilityReadabilityAccessibilitySearchabilityTone of voiceUsability: refers to how easy your content is to interact with. How well your content speaks to the user, do they understand what you want them to do? This includes all types of content, from menu labels, their intuitiveness and ease of navigation, to how clear and engaging your CTAs are.Readability: testing the readability of your content helps to understand how easy your content is to read and comprehend for the user. If they need to read a sentence or paragraph twice before they understand its meaning, this signifies poor content readability. Testing readability also helps to test the wording of your content, jargon and fonts you choose.Searchability: refers to how easy it is for the user to find your content online. This point is closely connected with search engine optimization and your place at SERP.Accessibility: accessibility measures how easily people with disabilities can use your product. Making your product accessible is important in order to make sure that as many people as possible can use it effectively. Testing content accessibility may include testing your video subtitles, fonts, color contrast and other.Tone of voice: testing the tone of voice of your content assures that it resonates with the user, speaks to them in their language and conveys the right message. It also ensures consistency across various channels.Is my website communicating the right message?Five Second TestIs my website communicating the right message?What content organization makes sense to my users?Open Card SortingWhat content organization makes sense to my users?Content testing methodsThere are a couple of different methods for content testing that you can use to find out what about your content works and what doesn’t. Here are some of the most used ones:Usability TestingFive-second testingA/B testingPreference testHighlighter methodCard sortingCloze testWe talk about each of these methods in detail in a further section of this guide titled Content Testing Methods. Content testing questionscontent testing questionsComing up with the right questions for your content test is just as important as choosing the right participants for it. When writing questions for your study, consider the goals of your study and the type of content you’re testing. Goal: Find out how the participants perceive the toneContent testing questions to ask:Describe how this information made you feel in 3 or more words.Who do you think a typical customer of this brand may be? Describe them, what do they look like?Image what you just read is said by a person. What do they look like?Goal: Find out how understandable the text isContent testing questions to ask:Was it easy for you to understand the information, or was it somewhat difficult? Can you explain why?What is the main thing that you remember from what you’ve just read? What was the main topic of the text?Can you summarize what you’ve just read?Did you find the sentences easy to comprehend, or did you have to read them multiple times?Were there any terms that you didn’t understand?Goal: Reveal if the text is engaging and driving next stepsContent testing questions to ask:Did you find the content interesting and engaging?Were you compelled to read or interact with the content further?Would you want to read more of this type of content?Would you share this content with a friend?Did the content make you want to take action (such as making a purchase, sharing on social media, etc.)?How to test contentYou can perform content testing by following these 5 easy steps:Define your goalsChoose the content testing methodRecruit the participantsConduct the studyAnalyze the resultsBelow we’ll take a closer look at each of the steps and explain them in detail.content testing process1. Define your goalsThe first thing you need to do in order to set your content testing in the right direction is to decide on your goals. What type of content do you want to test? What questions are you looking to find the answers to? Whom are you going to recruit as participants and why? Write all of this information down in clear statements so that you can come back to your goals at any time throughout the study when you need to make decisions.Define a clear goal or two and focus on completing them with your future study. This type of approach will be very helpful later on, during the analysis of the results. It will also help you to focus on what’s important and not get carried away by non-essential details. 2. Choose the content testing methodThe method you’ll choose for your content testing will depend on the goals of your study, the type of content you want to test as well as the time and budget available to you. There are at least 5 different content testing methods for you to choose from. Check out the Content Testing Methods section of our guide to find the ones that work best for your current situation!3. Recruit the participantsRecruiting the right participants for your research study is arguably the most challenging part of the task. But don’t worry, we’ve got you covered. UXtweak offers 2 different ways to facilitate recruiting of participants for your study: the Recruiting Widget, which turns your website visitors into testers, or the 160M+ User Panel. ⬇️Remember to recruit people that represent your target audience and future or existing users. In case you are targeting several different groups of people, it’s a good practice to segment the study and recruit the respondents representative of all your target groups. For more information check out our UX Research Recruiting 101 article.Recruiting widget - Get feedback from your visitors | UXtweak4. Conduct the studyChoose whether you want to conduct your research with the help of a specialized content testing tool or by yourself. It’s also a major decision to determine if you are going to moderate your study. Moderated and Unmoderated tests both have their pros and cons, which you can find out more about in our Moderated vs. Unmoderated research comparison. Before you start in earnest and go live, don’t forget to pilot your study on someone. Just ask a colleague, a friend or a family member. This will allow you to iron out easily preventable mistakes and avoid unnecessary confusion happening during the actual study.Take a look at these tips and tricks to get the most out of your content testing session⬇️5. Analyze the resultsWhen data from all study participants has been collected, it’s your time to analyze the results and implement the insights. If you were using an online UX research tool to.
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